Personalized mammography screening and screening adherence – A simulation and economic evaluation 
Matthias Arnold, MBR MSc Dipl-Volkws. 1,2*,, Anne S. Quante, MD/MPH3,4
1 Munich Center of Health Sciences, Ludwig-Maximilians-Universität, Munich, Germany
2 Institute of Health Economics and Health Care Management, Helmholtz Zentrum München - German Research Center for Environmental Health, Neuherberg, Germany
3 Institute of Genetic Epidemiology, Helmholtz Zentrum München - German Research Center for Environmental Health, Neuherberg, Germany

4 Frauenklinik, Klinikum Rechts der Isar, Technical University Munich (TUM), Munich, Germany.

* Correspondence to: 

Matthias Arnold, Ludwig-Maximilians-Universität München, Institut für Gesundheitsökonomie und Management im Gesundheitswesen, Ludwigstr. 28 RG, 5. OG., 80539 Munich, Germany, Tel.:      +49-(0)89-2180 3579, Fax.:     +49-(0)89-2180 1475, eMail: arnold@bwl.lmu.de
Keywords: Breast Cancer Screening; Mammography; Economic Evaluation; Simulation Modelling; Decision Analysis; Markov Model; Adherence; Personalized Medicine
